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Pilot project in cooperation with Signify   

Find it faster: MediaMarkt offers its customers in-
store navigation with their smartphones for the first 
time  
 
Ingolstadt, 31.07.2019: MediaMarkt is testing applications in in-store 
navigation and location-based services for the first time in Germany: In 
Gründau-Lieblos in Hesse, customers can use their smartphones to be 
guided precisely to their desired product in the market via app and thus 
benefit from a faster and easier product search. This will also relieve 
salespeople, who will have more time to provide personal consulting. 
At the same time, the app supports employees with inventorying and 
processing picking lists for Click & Collect orders from the online shop. 
MediaMarkt is linking a whole range of innovative technologies to 
implement the new approach. The main element is “Visible Light 
Communication” (VLC) technology, which is provided by the project 
partner Signify, while the app was developed by Novomind. In addition, 
the inventory robot Tory from MetraLabs for autonomous mapping and 
scanning, software from the retailtech hub start-up Qopius and digital 
price tags from MediaMarkt will be integrated. 
 
Buying a new printer cartridge is often easier said than done. The first step is 
to find the right shelf in the store. And then the cartridge is hidden like a 
needle in a haystack among many other products. MediaMarkt now simplifies 
finding the right product for its customers: At the test store in Gründau-
Lieblos, they can simply download the new Store Guide app onto their 
smartphones, search for the desired product and then be navigated to it. In 
addition, the app also provides further detailed information on the products. 
Besides, individual wish lists can be created and special offers called up.  
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For the pilot project, MediaMarkt is using a light-based technology from 
Signify, the world’s market leader for lighting. With “Visible Light 
Communication” (VLC) technology, intelligent ceiling luminaires emit a 
modulated light with identification codes invisible to humans. These light 
signals are received and read by an app developed by MediaMarktSaturn in 
collaboration with Novomind via the smartphone’s camera. This makes it 
possible to precisely determine the customer’s location. The app then links 
this to the location of the product being searched for and guides the 
customer to it. MediaMarkt employees scan the product in advance using a 
special app, which also links it to the corresponding electronic price tag, so 
that the app finds the correct position of the product in the store. With this 
process, the VLC technology automatically locates the product location and 
stores its coordinates in the customer app’s store plan. Employees will also 
be supported by the Tory inventory robot in the future. 

 

“At MediaMarktSaturn, we are also pressing ahead with the expansion of 
digital solutions at the POS. In Gründau-Lieblos, we are once again showing 
how they can change shopping from scratch. Location-based services in 
particular are offering our customers, us as retailers and thus our employees 
completely new experiences and added value,” explains Sonja Moosburger, 
Managing Director of MediaMarktSaturn’s N3XT innovation unit. “For us, in-
store navigation is the basis for many other applications. At the same time, 
we are further expanding our multichannel strategy by combining the best of 
the digital and analogue worlds.”  

 

“The possibilities of using light in retail go far beyond pure lighting. In addition 
to high-quality shop lighting that provides customers with an appealing 
shopping experience, intelligent lighting also enables them to shop in a 
personalized, convenient manner. At the same time, it will relieve the strain 
on employees in the store by helping them to create picking lists for online 
orders, for example,” said Kim-Van Blessin, End-User Marketing Manager for 
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Signify GmbH. “We are delighted to be working with MediaMarkt in Germany 
on this exciting project and to support customers in their search for the right 
product.” 

 

The pilot project in Gründau-Lieblos is initially scheduled to last several 
months. Besides the product search function for customers, further use 
cases for the store employees will also be tested, such as the creation of 
inventory or picking lists for online orders that will be picked up by the 
customer at the store. The store management and the head office in 
Ingolstadt will also receive additional information from the data gained, for 
category management and central planning of sales areas, for example. 
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About MediaMarkt 
MediaMarkt, Germany’s and Europe’s number one consumer electronics retailer, was founded in 1979, 
and is nowadays managed as an independent retail brand under the auspices of the MediaMarktSaturn 
Retail Group. The company currently operates 275 stores in Germany and employs more than 15,000 
people. All in all, the over 850 MediaMarkt stores in 13 countries throughout Europe have a total 
headcount of approximately 45,000. MediaMarkt consistently applies its brand core ‘Pleasure’ to its 
product range, pricing, customer advice and services. Its declared aim is to make MediaMarkt the most 
pleasurable place for consumer electronics – anytime and anywhere. In addition to a constantly up-to-
date range of brand-name items at permanently low prices, its successful concept includes personal 
advice and a comprehensive portfolio of services. MediaMarkt has positioned itself as a successful 
multichannel provider and thus combines the advantages of physical and online retail under a trusted 
brand. 

 
About Signify  
Signify (Euronext: LIGHT) is the world leader in lighting for professionals and consumers and lighting for 
the Internet of Things. Our Philips products, Interact connected lighting systems and data-enabled 
services, deliver business value and transform life in homes, buildings and public spaces. With 2018 sales 
of EUR 6.4 billion, we have approximately 29,000 employees and are present in over 70 countries. We 
unlock the extraordinary potential of light for brighter lives and a better world. We have been named 
Industry Leader in the Dow Jones Sustainability Index for two years in a row. News from Signify is located 
at the Newsroom, Twitter, LinkedIn and Instagram. Information for investors can be found on the Investor 
Relations page. 
 


