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40 years of shopping fun! 

Birthday money up to €500 available from MediaMarkt  

Ingolstadt, 27.02.2019: MediaMarkt will be turning 40 this year – and is 

preparing to mark its big birthday with some amazing promotions! The 

first of these will begin on 28 February, when MediaMarkt will start 

distributing ‘birthday money’ to celebrate – and it certainly won’t be 

penny-pinching! Customers buying selected products will be presented 

with free shopping vouchers worth up to €500. There’s clearly nothing 

for it but to strike while the iron’s hot! The campaign will run in all 275 

MediaMarkt stores in Germany and at its online shop until 4 March. 

 

The special offers can be found in every department of MediaMarkt – and full 

details of all the top products available during the campaign are contained in 

its brand-new flyer. 
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Shopping vouchers worth up to €500  

MediaMarkt will be generously distributing birthday money in the form of gift 

tokens with certain items. The value of the vouchers rises with the retail price 

of the articles on special offer. If the purchase price is at least €99, 

customers will receive a coupon worth €10. For items costing €199 and 

above, the value of the coupon rises to €20 – and doubles to €40 for articles 

costing €399 or more. The next price categories are €599, €799, €999 and 

€1,499 – and qualify for shopping vouchers valued at €70, €100, €150 and 

€250, respectively. Finally, the maximum amount of birthday money will be 

paid out for products costing from €1,999, with customers entitled to a €500 

shopping voucher which they can redeem on their very next purchase at 

MediaMarkt. 

 

About MediaMarkt 

MediaMarkt, Germany’s and Europe’s number one consumer electronics retailer, was founded in 1979, 

and is nowadays managed as an independent retail brand under the auspices of the MediaMarktSaturn 

Retail Group. The company currently operates 275 stores in Germany and employs more than 15,000 

people. All in all, the over 850 MediaMarkt stores in 13 countries throughout Europe have a total 

headcount of approximately 45,000. MediaMarkt consistently applies its brand core ‘Pleasure’ to its 

product range, pricing, customer advice and services. Its declared aim is to make MediaMarkt the most 

pleasurable place for consumer electronics – anytime and anywhere. In addition to a constantly up-to-date 

range of brand-name items at permanently low prices, its successful concept includes personal advice 

and a comprehensive portfolio of services. MediaMarkt has positioned itself as a successful multichannel 

provider and thus combines the advantages of physical and online retail under a trusted brand. 


