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Big home entertainment campaign – and plenty more bargains! 

Time for Passion: Unique special offers at MediaMarkt 

again for Valentine’s Day 

Ingolstadt, 13.02.2019: Roses fade, as does perfume’s fragrance, while 

chocolates vanish even faster! Thankfully, electronic products provide 

much longer-lasting pleasure. With 14 February approaching fast, 

MediaMarkt has been inspired by Valentine’s Day. To celebrate the day 

of romance, there’s a very special offer for music and movie lovers 

from 13 to 18 February under the motto “Time for Passion”: buy two, 

get one free on CDs, DVDs and Blu-rays – and shoppers can even mix 

and match! In addition, the MediaMarkt online shop has come up with 

all sorts of bargains in various departments.  

 

You can’t go wrong with MediaMarkt’s current Valentine’s Day promotion – 

and you can make great savings into the bargain! Customers can choose 

from thousands of different music and film titles and combine them as they 

wish. They include current titles as well as popular classics in all genres. The 

http://www.mediamarkt.de/
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promotion will start at 5pm on 13 February and continue until 9am on 18 

February 2019 in all 275 MediaMarkt stores across Germany as well as in 

MediaMarkt’s online shop. 

Even more time for romance 

And there’s also another surprise in store at MediaMarkt for Valentine’s Day. 

Until 9am on 18 February 2019, selected items will be available at uniquely 

low prices exclusively in the MediaMarkt online shop. And they’re all a 

source of pleasure, regardless of whether you want to treat your loved one or 

yourself on Valentine’s Day. But don’t delay – for these special bargains are 

only available while stocks last! 

 

 

About MediaMarkt 

MediaMarkt, Germany’s and Europe’s number one consumer electronics retailer, was founded in 1979, 

and is nowadays managed as an independent retail brand under the auspices of the MediaMarktSaturn 

Retail Group. The company currently operates 275 stores in Germany and employs more than 15,000 

people. All in all, the over 850 MediaMarkt stores in 13 countries throughout Europe have a total 

headcount of approximately 45,000. MediaMarkt consistently applies its brand core ‘Pleasure’ to its 

product range, pricing, customer advice and services. Its declared aim is to make MediaMarkt the most 

pleasurable place for consumer electronics – anytime and anywhere. In addition to a constantly up-to-date 

range of brand-name items at permanently low prices, its successful concept includes personal advice 

and a comprehensive portfolio of services. MediaMarkt has positioned itself as a successful multichannel 

provider and thus combines the advantages of physical and online retail under a trusted brand. 

http://www.mediamarkt.de/singlesday

