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The hunt for the bargain loungers begins in August!  

MediaMarkt opens PLAYA D€L ECONOMIZAR: 

Use your towel to grab the best bargains! 

Ingolstadt, 31.07.2018: Every year, thousands of Germans spend the hot 

summer months at the beach or by the pool – and are infamous for a very 

specific holiday ritual: getting up early and competing to place their 

towels on the sun loungers first! This year, MediaMarkt has created a 

virtual resort on the internet where throwing towels on sunbeds is 

rewarded with unbelievable bargains. It’s called Playa del Economizar – 

and from 1 August, the fastest customers in the MediaMarkt online shop 

can secure amazing deals every morning with a beach towel during the 

‘Sunbed Assault’. Meanwhile, there are selected ‘Summer Night Steals’ 

every evening. 

During the Sunbed Assault from 1 to 10 August, the law of the swimming pool 

prevails: first towel, first (re)served! This is how it works: simply visit the 

MediaMarkt webshop and grab a top product for a super price between 6am 

and 9am every morning – each free sun lounger represents a special offer 

that’s still available. The amazing thing is that you can get hold of a different 

item for a bargain price every day. Whether you’re on the lookout for a TV, 

smartphone or laptop, it’s always the same procedure: using a towel, each 

customer can grab one sun lounger per day – and pop their favourite bargain 

straight into their shopping cart.  
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Even more deals with the Summer Night Steals 

In the evenings, the holiday atmosphere returns to Playa del Economizar with 

the Summer Night Steals. There are ten selected articles in the MediaMarkt 

online shop at rock-bottom prices every evening. Customers can shop for 

these promotional products every day from 1 to 9 August from 8pm to 6am – 

and on 10 August, the last day of the promotion, from 8pm to 9am. 

Holiday feeling with lifeguard and swimming pool hacks 

To make sure no one forgets the daily Sunbed Assault, there’s a reminder 

every day on Facebook. The MediaMarkt lifeguard blows her whistle 

punctually at 5.55am to announce that it’s nearly time for the bargain hunt to 

begin. And just like any other holiday destination, there’s even a Facebook 

Places page for Playa del Economizar where people can post and leave 

comments. Tutorials on folding towels and swimming pool hacks provide 

additional holiday feeling, making the Playa del Economizar the ultimate 

summer shopping experience! For full details of Playa del Economizar, visit 

www.mediamarkt.de/de/shop/playa-del-spar.html. 

http://www.mediamarkt.de/de/shop/playa-del-spar.html


 

 

 

 

 

 

                                                                     3 / 4 

 
MediaMarkt opens Playa del Economizar: The best bargains are available in the MediaMarkt online shop 
in the mornings during the Sunbed Assault and in the evenings during the Summer Night Steals! (Photo: 
MediaMarkt/Getty Images/michal-rojek) 
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About MediaMarkt 

MediaMarkt, Germany’s and Europe’s number one consumer electronics retailer, was founded in 1979, 

and is nowadays managed as an independent retail brand under the auspices of the MediaMarktSaturn 

Retail Group. The company currently operates 274 stores in Germany and employs more than 15,000 

people. All in all, the over 850 MediaMarkt stores in 14 countries throughout Europe have a total 

headcount of approximately 46,000. MediaMarkt consistently applies its brand core ‘Pleasure’ to its 

product range, pricing, customer advice and services. Its declared aim is to make MediaMarkt the most 

pleasurable place for consumer electronics – anytime and anywhere. In addition to a constantly up-to-

date range of brand-name items at permanently low prices, its successful concept includes personal 

advice and a comprehensive portfolio of services. MediaMarkt has positioned itself as a successful 

multichannel provider and thus combines the advantages of physical and online retail under a trusted 

brand. 


