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No time to lose!  

Fantastic Fan Outlet: MediaMarkt shows prices the 

red card 

Ingolstadt, 01.07.2018: Since the end of May, MediaMarkt has staged a 

number of special offers and promotions to tie in with the World Cup. 

But despite Germany’s early departure, things are about to get 

especially exciting for MediaMarkt’s customers! “Head up – prices 

down!” is the consumer electronics retailer’s new slogan as it starts a 

huge sale in all departments. Until the World Cup final, there’s an 

opportunity to purchase plenty of first-class products in the Fan Outlet 

at sensational discounts. The promotion will start at MediaMarkt’s 

webshop at 5pm on 1 July 2018 and continue until 9am on 16 July 2018. 

In bricks-and-mortar stores, the Fan Outlet sale will run from 2 to 14 

July 2018. 

It’s not just referees who make harsh decisions! MediaMarkt knows no mercy 

either – at least when it comes to remaining stock, individual items and 

discontinued models. The product line-up in the Fan Outlet is extremely 

attractive: televisions, smartphones, cameras, small electrical appliances, 

vacuum cleaners, fridge-freezers, and loads more besides. And it’s all so 

cheap that there’s no need to be shy! So don’t delay – get on down to your 

nearest MediaMarkt or visit the online shop at www.mediamarkt.de, get stuck 

in at the Fan Outlet – and clear those fabulous bargains! 

For more information, go to www.mediamarkt.de/de/shop/fan-outlet.html. 

 

http://www.mediamarkt.de/de/shop/fan-outlet.html
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About MediaMarkt 

MediaMarkt, Germany’s and Europe’s number one consumer electronics retailer, was founded in 1979, 

and is nowadays managed as an independent retail brand under the auspices of the MediaMarktSaturn 

Retail Group. The company currently operates 274 stores in Germany and employs more than 15,000 

people. All in all, the over 850 MediaMarkt stores in 14 countries throughout Europe have a total 

headcount of approximately 46,000. MediaMarkt consistently applies its brand core ‘Pleasure’ to its 

product range, pricing, customer advice and services. Its declared aim is to make MediaMarkt the most 

pleasurable place for consumer electronics – anytime and anywhere. In addition to a constantly up-to-

date range of brand-name items at permanently low prices, its successful concept includes personal 

advice and a comprehensive portfolio of services. MediaMarkt has positioned itself as a successful 

multichannel provider and thus combines the advantages of physical and online retail under a trusted 

brand. 


