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Save the full 19% VAT!  

MediaMarkt pays the sales tax for customers on a 

host of Samsung products! 

Ingolstadt, 16.06.2018: ‘Cup Price’, MediaMarkt’s major promotion 

during the World Cup, continues. From 16 to 26 June 2018, German 

VAT will be simply ‘sent off’ on several Samsung products! What this 

actually means is that the 19% sales tax will be deducted from the 

current purchase price at the checkout. The promotion is valid at all 

274 MediaMarkt stores in Germany as well as at MediaMarkt’s online 

shop.  

MediaMarkt and Samsung are introducing ‘Cup Price’ offers for their 

customers. And given the diverse range of eligible products, everyone can 

score a bargain with this VAT promotion! It applies to top products like 

Samsung 2017 QLED series TVs, the popular Galaxy S8+ and all other 

current smartphone models. Anything else? But of course! Wearables, 

tablets, PC monitors, convertibles and memory cards all qualify, as do 

promotional products like original smartphone and tablet accessories from 

Samsung. 

The promotion starts at MediaMarkt’s web shop at 8pm on Saturday 16 June 

and continues until 9am on Tuesday 26 June. At MediaMarkt stores, it starts 

on Monday 18 June and continues until the evening of Monday 25 June, 

depending on each store’s opening times. These special prices are 

something to cheer about – so keep your eye on the ball and grab yourself a 

world champion bargain!  
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About MediaMarkt 

MediaMarkt, Germany’s and Europe’s number one consumer electronics retailer, was founded in 1979, 

and is nowadays managed as an independent retail brand under the auspices of the MediaMarktSaturn 

Retail Group. The company currently operates 274 stores in Germany and employs more than 14,100 

people. All in all, the over 850 MediaMarkt stores in 14 countries throughout Europe have a total 

headcount of approximately 46,000. MediaMarkt consistently applies its brand core ‘Pleasure’ to its 

product range, pricing, customer advice and services. Its declared aim is to make MediaMarkt the most 

pleasurable place for consumer electronics – anytime and anywhere. In addition to a constantly up-to-

date range of brand-name items at permanently low prices, its successful concept includes personal 

advice and a comprehensive portfolio of services. MediaMarkt has positioned itself as a successful 

multichannel provider and thus combines the advantages of physical and online retail under a trusted 

brand. 


