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Service promotion for TVs and large electrical appliances  

MediaMarkt offers Luxury Delivery for just €19 
 

Ingolstadt, 04.04.2018: If you don’t fancy squeezing a giant 65-inch TV 
home into your compact car or lugging a fridge-freezer up to the fifth 
floor, simply take advantage of MediaMarkt’s delivery service. During 
the Luxury Delivery promotion from 8pm on 4 April until 16 April 2018, 
the entire service package including delivery, installation, connection 
and setup is available for the very unluxurious price of just €19 on both 
in-store purchases and online orders. The only requirement is that your 
newly bought TV or large appliance has a price tag of at least €299. 

 

In this promotion, consumer electronics retailer MediaMarkt is demonstrating 
yet again that it attaches enormous importance to not just shopping pleasure 
but also service. Those opting for Luxury Delivery and leaving it to the 
professionals needn’t worry about a thing. Apart from preventing back strain, 
MediaMarkt’s delivery service will also ensure that your new appliance works 
smoothly from the get-go. Furthermore, you’ll avoid any mishaps when 
transporting your new purchase yourself. And MediaMarkt’s experts will even 
take your packaging and your old appliances away with them for proper 
disposal. 

 

For further information: www.mediamarkt.de/de/shop/lieferluxus.html 
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About MediaMarkt 
MediaMarkt, Germany’s and Europe’s number one consumer electronics retailer, was founded in 1979, 
and is nowadays managed as an independent retail brand under the auspices of the MediaMarktSaturn 
Retail Group. The company currently operates 273 stores in Germany and employs more than 14,100 
people. All in all, the over 850 MediaMarkt stores in 14 countries throughout Europe have a total 
headcount of approximately 46,000. MediaMarkt consistently applies its brand core ‘Pleasure’ to its 
product range, pricing, customer advice and services. Its declared aim is to make MediaMarkt the most 
pleasurable place for consumer electronics – anytime and anywhere. In addition to a constantly up-to-
date range of brand-name items at permanently low prices, its successful concept includes personal 
advice and a comprehensive portfolio of services. MediaMarkt has positioned itself as a successful 
multichannel provider and thus combines the advantages of physical and online retail under a trusted 
brand. 


