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Munich, 10.11.2017 – The Schwarz Gruppe along with member companies Lidl and Kaufland 

have become official partners of the Retailtech Hub startup programme. In summer, the 

MediaMarktSaturn Retail Group expanded its accelerator into an open platform for retail 

companies and startups, opening it up to other retailers as the Retailtech Hub. The programme 

is being carried out in conjunction with the accelerator experts from the Plug and Play Tech 

Center in Silicon Valley. MediaMarktSaturn has joined forces with the digital division of Lidl 

and Kaufland to spot interesting startups in the retail sector focusing on new technology and 

to execute pilot projects with them. This gives new formats and ideas an opportunity to profit 

from the structures and processes of established corporations and to be implemented on a 

broad scale. Top mentors from the network of programme partners and Plug and Play are on 

hand to provide guidance and hands-on assistance to founders. Ten startups are currently 

taking part in the Retailtech Hub’s first three-month batch. 

 

Said Martin Wild, Chief Digital Officer (CDO) of the MediaMarktSaturn Retail Group and responsible 

for the Retailtech Hub: “We’re delighted to have signed up major food retailers Lidl and Kaufland as 

partners for the Retailtech Hub. We’re thus adding two international giants with high market presence 

to the programme. We’re currently in talks with retailers from other sectors so that we can provide the 

startups with a variety of ways to realize their ideas.” 

 

Thorsten Reichle, head of Lidl Digital, emphasized the mutual benefits of this partnership: “Smart 

startups with good ideas can come to us to conduct practical trials. Given our large network of stores 

and logistics, we offer an attractive, international environment. We think the partnership will help 
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ensure we’re always in touch with the latest trends and enable us to quickly identify and implement 

future-proof ideas.” 

 

 
 

The MediaMarktSaturn Retail Group 
 

The MediaMarktSaturn Retail Group is Europe’s leading commerce company for consumer 

electronics and related services. It sees itself as a partner, daily companion and navigator for 

consumers in an increasingly digitized world. MediaMarktSaturn and its portfolio of formats and 

brands flexibly respond to the needs of different customer groups and countries. Apart from fronting 

the MediaMarkt and Saturn brands, which comprehensively network their more than 1,000 fixed-

location stores with online sales platforms, the MediaMarktSaturn operates online pure players such 

as redcoon and iBood as well as the digital entertainment platform JUKE. Moreover, its portfolio 

includes its own brands PEAQ, KOENIC, ISY and ok. Majority-owned by CECONOMY AG, in 2015/16 

MediaMarktSaturn and its approximately 65,000 employees in 15 countries generated total sales of 

about €22 billion. www.mediamarktsaturn.com  

 

Lidl 
 
Lidl is a retail company based in Neckarsulm and part of the Schwarz Gruppe. It is one of the foremost 

food retailers in Germany and Europe. Currently, Lidl is represented in 30 countries and operates 

over 10,000 stores in 28 countries worldwide. In Germany, over 78,000 staff in around 3,200 stores 

are committed to ensuring customer satisfaction day in, day out. Work at Lidl is characterized by a 

dynamic approach to everyday activities, high performance, and a fair, even-handed approach to 

everyone. Since 2007, Lidl has continuously expanded its online activities. They currently include its 

online shop, travel portal, cooking boxes of ingredients and recipes, and other digital services such 

as flowers, photos, mobile phone plans and electricity tariffs. Lidl already offers digital products and 

services in over ten countries, including in four separate online shops. Lidl is continuously expanding 

the range stocked by its webshops, which currently includes about 30,000 items. As a discount 

supermarket, Lidl prioritizes outstanding value for money for its customers. Day-to-day activities are 

characterized by simplicity and process orientation. Moreover, Lidl is aware of its social and 

environmental responsibilities. The company focuses on sustainability in five areas of activity: product 

range, staff, the environment, society and business partners. In 2016, Lidl recorded sales of €68.6 

billion, €20.4 billion of which was accounted for by Lidl Deutschland. www.lidl.de 

 

Kaufland 
 
The company Kaufland based in Neckarsulm in Baden-Württemberg has over 650 stores in Germany 

employing more than 78,000 people. Outside Germany, it has another 50,000 employees in its 

extensive networks of stores in Bulgaria, Croatia, the Czech Republic, Poland, Romania and 

Slovakia. Stocking an average of 25,000 items, Kaufland offers customers a wide range of food with 

special emphasis on the fresh produce departments fruit and vegetables, dairy products, and meat, 

sausage, cheese and fish. In addition, Kaufland’s delivery service provides customers in Berlin with 

a choice of 11,000 items and a wide range of fresh produce. Customers’ orders are personally 

delivered to their front door by Kaufland employees within two hours. Environmental protection and 

sustainability, legal compliance, and fair competition are essential to Kaufland’s everyday activities 

for its long-term commercial success. Accordingly, corporate social responsibility is a central element 

of corporate policy. For more information on Kaufland, visit www.unternehmen.kaufland.de. 
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The Retailtech Hub 
 

The MediaMarktSaturn Retail Group has been successfully working with startups since 2015 within 

the Spacelab accelerator. In summer 2017, it expanded its accelerator into an open platform for retail 

companies and startups. Under the name of the Retailtech Hub, the programme is now addressing 

tech startups along the entire value chain of the retail sector in consumer electronics and beyond, 

and also opening itself up to other retail companies. The programme is being carried out with 

accelerator experts from the Plug and Play Tech Center in Silicon Valley. The focus is on the joint 

implementation of pilot projects with MediaMarktSaturn as well as other programme partners. High-

profile mentors from the network of MediaMarktSaturn and Plug and Play are on hand to provide 

guidance and hands-on assistance to founders. There is no obligation on founders to sign away a 

stake in their startups. After successfully completing the programme, startups can participate in Plug 

and Play’s retail programme in Silicon Valley. For more information, visit http://retailtechhub.com/ 

 
Plug and Play 
 

Plug and Play is a global innovation platform. It connects startups to corporations and invests in over 

150 companies every year. Since inception in 2006, its programs have expanded worldwide to include 

a presence in 22 locations globally, giving startups the necessary resources to succeed in Silicon 

Valley and beyond. With over 6,000 startups and more than 180 official corporate partners, it has 

created a unique startup ecosystem. Plug and Play provides active investments with 200 leading 

Silicon Valley VCs, and hosts more than 365 networking events per year all over the world. 

Companies in its community have raised over $6 billion in funding, with successful portfolio exits 

including Danger, Dropbox, Lending Club, PayPal, SoundHound and Zoosk. For more information, 

visit www.plugandplaytechcenter.com 

 

 

Please address all enquiries to: 

 
Christian Bölling 

Corporate Communications 

MediaMarktSaturn 

Retail Group 

Tel: +49 (0) 841 634 3320 

boelling@mediamarktsaturn.com  

www.mediamarktsaturn.com 

 

Gertrud Bott 

Corporate Communications  

Schwarz Zentrale Dienste KG 

Tel. +49 (0) 7132 307027 

gertrud.bott@mail.schwarz 
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